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BRAND STORY 

“Look at relationships 
like tending to a 

garden, sometimes 
you have to weed that 

garden, you have to 
put water and fertilizer 
on that garden, but if 
you take care of that 

garden it will grow 
and bare fruits and 

vegetables.”

Wole Coaxum

In 2014, as Ferguson erupted in protests following the police shooting death of an unarmed Black 

teenager, Wole Coaxum sat in his Wall Street office and considered ways to address social inequities by 

closing the racial wealth gap.Today, MoCaFi is innovating banking to serve the 50 million population of 

unbanked & underbanked Americans.

BRAND STORY 



To help excluded communit ies create wealth through 

better  access to public,  pr ivate,  and social capital.

MISSION 
STATEMENT



WHERE WE ARE

Due to some of the stat ist ics MoCaFi ’s  has advocated and developed  pol icies that have created 

transformative economic change for  disenfranchised communit ies.



1 . D o w n l o a d  t h e  B r a n d  A s s e t s  i n  t h e  L i n k  b e l o w 

2 . E x t r a c t  a l l  c o n t e n t s  o f  y o u r  . Z I P  f i l e .

D O W N L O A D  H E R E

D O W N L A B L E  F O R M A T S  A R E :
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F A C E B O O K Y O U T U B E I N S T A G R A M T W I T T E R
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S A Y  H E L L O !




